Syllabus for descriptive type Subject Aptitude Test (SAT) for the recruitment to post of
Research Officer (Class-1 Gazetted) in the Department of Economics and Statistics, H.P.
The SAT paper shall have two parts i.e. Part-1 and Part-11 and cover the following
topics of Master of Commerce level.

PART-I (60 MARKS)

1. MANAGEMENT THEORIES AND PRACTICES

Management Process; Meaning, Nature, Scope and Functions of Management.,
Development of Management Thought; F.W. Taylor and Scientific Management,
Contribution of Henry Fayol in Management, Hawthorne Experiments and Human
Relations Management, Contribution of Peter F. Drucker in Management, Systems
Theory of Management and Behavioral Scientists & Situational Theory of
Management. Schools of Management Thought; Empirical Approach, Human
Relations Approach, Social Systems Approach, Socio-technical Systems Approach,
Decision Theory Approach, Systems Approach and Contemporary Situational
Approach

Planning: Concept, Process, Type, Importance, Mission and Objectives, Strategic and
Operational Plans, Planning and Premises and Forecasting

Organisation structure, forms of Organisation structure, Authority and Responsibility,
Conflict and Coordination

Directing: Concept, principles, Direction and Supervision, Techniques, Motivation:
Concept and Theories, Leadership; Concept and Theories

Communication: Concept, Process, Types, Barriers

Controlling: concept, function, types and process; Operational Control techniques:
Financial Control, Budgetary Control, Break-even Analysis, Responsibility Analysis,
Quality Control, ABC Analysis, PERT/CPM, Economic Order Quantity Overall
Control Techniques: Financial Ration Analysis, Control through ROI

2. BUSINESS ENVIRONMENT

BusinessEnvironment;NatureandImportance, InteractionMatrixofdifferent Environment
Factors, Environmental Scanning, concept of sustainable development and inclusive
growth

Economic Planning in India, Objectives,StrategiesandProblems,role of NITI Ayog
Fiscal Policy, Monetary Policy, and Industrial Policy, Role of Make in India, Kushal
and Kaushal Bharat in the making of India of tomorrow

Foreign Investment, Types of Foreign Investment, Foreign Direct Investment
(FD1),Foreign Portfolio Investment (FPI), FDI in India, Balance of Trade and Balance
ofPayment,Structureof BOP, Disequilibrium in BOP

3. MANAGERIAL ECONOMICS

Objectives of a firm; Objectives of a firm in microeconomics, Principles in
Managerialdecisionanalysis,DefinitionofMicro-MacroEconomics,scope,merits-
demerits,ParadoxofMicroEconomics, Distinctionbetween Microand Macro Economics,



Demand Analysis; TheoriesinDemand,types,factorsinfluencingdemand,Elasticityof
Demand—Concept,meaning,types,measurement,influencingfactors,importance,
Economic forecasting and planning; Need and methods of economic forecasting
fornational planning, Economic forecasting and planning of business, need and
methods, Techniquesofforecasting demand-Surveyand Statisticalmethods

Production Analysis: Concepts, Types of cost, Cost curves, Cost— Output
relationshipintheshortrunandinthelongrun,LACcurve,LawofVariableProportions,Econo
miesofscale,Diseconomiesofscale,theprofitmaximizationobjectiveandconditionsof
firms in short andlong-run equilibrium

Price determination under different market conditions; Pricing-types,costpulls,the
goingrate,Imitative,Marginal cost,Pioneering, Transfer pricing, Price Discrimination;
Definition, concept, meaning, types, conditions, Dumping andsocio-
economicconsideration in pricing

Business Cycles: Concept, meaning, causes, phases of business cycles, economic
effectsonproductiondistributionandemployment,remediesdemandfullv/scostpushinflati
on,Cobweb, Theories ofbusiness cycles,

ProfitManagement;Concept,natureandmeasurementof profit; conceptof
risk&uncertainty; Risk, uncertainty and innovations; Theories of profit; Profit planning
andforecasting;Profitpolicies, Profit Measurement:Determinantsof Short-Term&Long-
Term Profits,Measurementof Profit,BreakEvenAnalysis

4. STATISTICAL ANALYSIS FOR DECISION MAKING

5.

Measurementsofcentral tendency,dispersion,skewnessandkurtosis
Regressionanalysisand correlationanalysis(Twovariablesonly)

IndexNumbers:Meaning,constructionofindex numbers,probleminthe
constructionofindex numbers, Price,Quantity and Value Indices

Probability Theory: Probability, Classical Probability, Relative frequencyProbability
and Subjective Probability. Addition and multiple theorems ofprobability and Bay’s
Theorem

Probability distributions; Binomial distribution.ThePoisson distributionand the
Normaldistribution

Statistical Inferences; Testing of Hypotheses and Estimation,
SamplingDistributionsand Procedureof Testing Hypotheses,
HypothesisTesting:Largeandsmall sampletests(Ztest, T-test), F-testandNon-
ParametricTest:Chi-square,Signtest,Mediantest,Rank Correlation test,Kruskal-Wallis
Test

INCOME TAX LAWS AND ADMINISTRATION

Meaning, concepts, Latest Provisions,Agriculture Income,Basis ofCharges,
IncomefromSalary.IncomefromHouseProperty,
ProfitsandGainsfromBusinessorProfession.Capital Gains.IncomefromOtherSources,
Set-offandCarryForwardofLosses, TaxDeductionsand
CollectionatSource.AdvancePayment of Tax



Income TaxAuthorities. Procedureof E-filing, Assessment of Individual — Computation
of Taxable Income and Tax Liabilities of Individual.AssessmentofCompanies—
ComputationofTaxableIncomeandTaxLiabilities of Companies

6. CORPORATE LEGAL FRAMEWORK

CompanyandltsForms; MeaningandKindsofCompanies,OnePersonCompany, and listed
companies. The distinction between body corporate and company, characteristics of
the company

Companies Act-2013; Scope and Application of the Companies Act, key features,
AdministrativeStructure as per Provisions of Companies Act, Concept of lifting ofthe
Corporate Veil,

(@]

Formation of Company; Promotion of Company, Meaning of Promoters, Kinds
ofPromoters, Functions, duties & liabilities of promoters, procedure for
incorporation andcommencementofcorporate business

Document of the  company; Memorandum  of  Association,
AvrticlesofAssociation;Meaning,Prospectus

Credit Rating and Insider Trading;Meaning of Credit Rating, advantages of
creditrating, different credit rating agencies in India and role of credit rating
agencies in India.Meaning &impact of Insider Trading and provisions under the
Companies Act regardinglnsiderTrading

Securities: sharesand Debentures,
MeaningandnatureofShares,ShareCapital,andstock.Provisionsregarding
purchase and loan of own shares by the company, provisions regarding buying-
-back of own securities. Provisions regarding the issue of shares at premium
and discount,Conceptsincludingpre-
emptionrights,sweatequityandrightissue.Provisionsregardingthe
issueandredemptionofpreferenceshares,furtherissueofcapital,andconversionoflo
ans intocapital, Allotment, Transfer ~and  Transmission of
Shares;Dematerialization; overview of
DematerializationAct,regulatingmechanismofNSDLandCDSLandprovisionsreg
ardingDemat Trading

SecuritiesandExchangeBoardofindia;RoleofSEBlandprovisionsunderCompanie
s Act about issue of prospectus, transfer of shares, transmission
ofshares,listedcompanies,memorandumandarticlesofassociation,meetingsandpr
oceedings,insider trading and other provisions,

Managerial Personnel: Conditions for appointment of key Managerial
Personnel, including
ChiefExecutiveOfficerorManagingDirector,CompanySecretary,Whole-
TimeDirectorsand Chief Financial Officer

Womenempowermentinthecorporatesector,Corporate  Social Responsibility,
National Company Law Tribunal, Fast Track Mergers, CrossBorder
Mergers,Prohibitiononforwarddealingsandinsidertrading,numberofShareholders
,LimitonMaximumPartners,OnePersonCompany,ArticlesofAssociation,Electro
nicModeusage, IndianResidentasDirector,Independent Directors, Serving Notice
of Board Meeting, Duties of Director defined, Liability on Directors and



7.

8.

9.

Officers, Rotation of Auditors, Prohibition of AuditorsfromperformingNon-
AuditServicesandRehabilitationandLiquidationProcess,

o Consumers Protection Act 1986; Significance of the Act, Consumer
Organizations and ConsumersDisputesRedressalagencies and theirjurisdictions
as per theprovisions of theAct

o CompetitionAct-2002;Meaning,Anti-
competitionagreements,typesofagreements,RoleofCompetition Commissionof
India andprovisions regarding competition.

MANAGEMENTCONTROLTECHNIQUES

IntroductiontoAccounting:ManagementAccountingasafieldofAccounting. Theconceptso
fManagementAccounting-objective,

Nature,andScope.Financial Accounting,CostAccountingandManagementAccountingAc
count’s positionasamemberofthe management team

Financial Statement Analysis: Ratio Analysis, Accounting Plan and Responsibility
Centres: Meaning andsignificance of Accounting, Responsibility Centre-Cost centre,
profit centres, and investment centres,problemoftransfer pricing, Objectiveand
determinants of ResponsibilityCentres, Analysis ofFundFlow StatementandCash
FlowStatements

Budget and Budgetary Control: Definition of budget, Essentials of budgetary Control,
Kinds of budgets-
operatingbudget,MasterBudgetFlexiblebudget,Budgetarycontrol,ZeroBaseBudgetingan
dPerformancebudgeting

Marginal costing and Break-even analysis: Concept of marginal cost, Practical
application of Marginalcosting: Marginal costing and Pricing, Cost-Volume-Profit
analysis. Break-even analysis: AssumptionsandpracticalapplicationofBreak-even-
analysis:Decisionregardingsales-mix,makeorbuyanddiscontinuationofaproduct line,
Marginal costing versus Direct Costing, Reporting to Management: Objects of
Reporting, Reporting needs of different management levels, Typesofreport, modes of
reporting to differentlevels ofmanagement.

CORPORATE FINANCIAL ACCOUNTING

Accounting for Issue, forfeiture and re-issue of shares; Accounting for issue
andredemptionof debentures; FinalAccountsofCompanies,CashFlowStatements,

AccountsofBanking Companies,
AccountingissuesrelatedtoAmalgamationinthenatureofmerger andpurchase.Capital
reduction/Internal Reconstruction ofCompanies, AccountingforHolding
andSubsidiaryCompanies.AccountsRelatedtoLiquidation of Companies,

InvestmentAccounts. FundFlowStatement.

FORENSICACCOUNTING

Forensic Accounting & Fraud Auditing Fundamentals: Meaning, nature and scope,
Auditors liability forundetected frauds, Fraud auditing (forensic audit) phases:
Recognition and planning, Evidence collectionandevaluation, Communication ofresults

FraudDefinition&Taxonomy: Ingredientsoffraud,



whyisafraudcommittedandwhocommitsafraud? Meaning and nature of corporate fraud,
concept of fraud under Companies Act 2013, frauds for andagainstacompany, victims
of fraud, Types of Corporate Frauds: Bribery and corruption, Misappropriation of
assets, Manipulation of financialstatements, Procedure-relatedfrauds,
Corporateespionage, Fraudine-commerce. FraudPrevention-  Strategies, Fraud
prevention forconsumersand businesses

10. RESEARCHMETHODOLOGY

Meaning, characteristics, objectives, nature, scope, significance,limitations, role of
research in decision-making, types, criteria of good research and ethics inresearch; The
research process -- steps in research process; Defining the research problem—problem
defining process, consideration in selecting a research problem; Research design—
definition, Types, components and significance, Types of scales- nominal,ordinal,
interval and ratio scales, issues of reliability and validity in research. Quantitative
versus  Qualitative,  understanding  qualitative ~ methods;grounded  theory,
phenomenology, ethnography, and case study

Data Collection and Processing: Meaning and types of data; primary and secondary
sources; Questionnaire development, designing and pitfalls;Processingofdata—
editing,coding,classification,addressing  issues of normality and outliers,
FactorAnalysis as data reduction technique

Sampling—meaning, methodsofsampling—probability ~ and non-probability,
determination of sample size, sampling errors andnon-sampling errors: concept of
sampling in qualitative research



PART-II (60 MARKS)

1. CORPORATE GOVERNANCEANDBUSINESSETHICS

IntroductionCorporateGovernance:Concept;Meaning; Theories—
Agency,Stewardship,Stakeholder, Resource Management, Political; Models — Anglo
American, the UK, Japanese and Indian;CaseStudies of Major CorporateFrauds,
InternalInstitutions(Directors,Managers,CEO,CFOandShareholders)andExternal Institut
ions(Auditors,LegalEnvironment,PoliticalEnvironmentandMarket)ofCorporateGoverna
nce.RecommendationsofimportantCommitteesonCorporateGovernanceatGlobalLevel,
ImpactofCorporateGovernanceonthe Financial Performanceof Companies

Corporate Governance in India:Regulatory framework,
boardcomposition,boarddiversity,boardindependence,chairman/CEOduality,boardcom
mittees,disclosures and transparency, CEO and CFO certification and certificate of
auditor on compliance withcorporategovernanceregulations. SEBIGuidelines and
clause49 of a listing agreement, corporate governance in the Public Sector,including
banksandinsurancecompanies

CorporateSocialResponsibility:Concept,Models,Importance.ProvisionsofCompanyAct
2013forCSR.CSRandCorporateStrategy.CSRandSustainable Development. CSR and
Philanthropy in the Context of Bhagavad Gita.CSR and Gandhian principle
oftrusteeship

Introductionto BusinessEthics:Concept of Ethics, Business Ethics, Theories of
Business
Ethics,Objectives,Nature,Significance,EthicalDilemmainBusiness.EthicallssuesinBusi
ness,CodeofEthics. Values and Ethics. Ethics and Law.

Business Ethics from an Indian perspective, including Bhagwad Gita and
Gandhian way of ethics, Spirituality and Governance

2. ORGANISATIONALBEHAVIOURANDDEVELOPMENT

Conceptual Foundations of Organization Theory and Behavior: Organizational
Theories -Classical, Neo-classical and Contemporary; Authority, Power, status, formal
and informalstructure; Bureaucratic structure; Boundary Less organization; Flat and
Tall structures; ImpactofEnvironmentonOrganizationalDesign

OrganizationalBehavior(OB):concept,determinants,models;challengesandopportunities
ofOB;Disciplinescontributing to the field of OB

Individual Behavior- Foundations of individual behavior,values, attitudes, personality,
and emotions; Perceptual process and Learning; Managementassumptions about
people-McGregor’s Theory X and Theory Y, Chris Argyris behaviorpatterns, Group

Group behavior: Decision making and Communication in group, Inter-
personalCommunication, Transactional Analysis and Johari Window

Organizational Climate and culture; Meaning and Factors Creating Organizational
Climate and culture, Impact ofOrganizational Climate on Behavior of Individuals and
Groups



OrganizationalChange;MeaningofOrganizationalChange,ObjectivesofPlannedChange,
Resistance to Change including the theory of Kurt Lewin,Overcoming Resistanceto
Changeand Process ofPlannedChange

Conflict Management in Organizations; Meaning of Conflicts in the Organizations,
Functionaland Dis-functional aspects of Conflicts, Different Levels of Conflicts
including IndividualLevel Conflicts, Intra-group Conflicts, Inter-group Conflicts, Intra-
organizational ConflictsandInter-organizationalConflicts, Conflict
Managementlnitiatives

Organizational Effectiveness: Differences between individual and organizational
interests

andtheircauses,FactorsofOrganizational Effectiveness,ImpactofintegrationBetweenIndi
vidualand Organizational Goalson Organizational Effectiveness,

Managing misbehavior at work- Aggression and Violence, Sexual abuse,
Substanceabuse,Cyberslacking

OrganizationalDevelopment-concept,values,andinterventiontechniques

3. STRATEGICMANAGEMENT

Role and concept of strategy; Strategic management process; Approaches to strategic
decision making; Components of business policy; Strategic role of board of directors &
top management. Strategic intent, OrganizationalVision,MissionandObjectives

Environmental Analysis: Analysis of broad environment: Environmental profile;
Constructing scenarios; Environmental scanning techniques- ETOP, PEST and SWOT
(TOWS) Matrix; Michael Porter's Diamond framework; Analysis of operating
environment - Michael Porters model of industry analysis; Strategic group analysis;
Analysis of internal environment— Resource audit; Resource Based View (RBV); Core
and distinctive competencies; Sustainable competitive advantage and transient
competitive advantage.

Strategic Choices: Strategic options at corporate level: Growth, stability and
retrenchment strategies; Corporate restructuring; Strategic options at business level-
Michael Porter’ competitive strategies and cooperative strategies. Evaluation of
strategic alternatives — Product portfolio models (BCG matrix, GE Matrix, etc.)

Situation Specific Strategies: Strategies for situation like competing in emerging
industries, maturing and declining industries, fragmented industries, hyper -
competitive industries and turbulent industries; Strategies for industry leaders, runner -
up firms and weak businesses.

Strategic Issues and Alternatives in Globally Competitive Markets: reason of
internationalization; International entry options; Outsourcing strategies; Strategy
implementation and control: Interdependence of formulation and implementation of
strategy; Issues in strategy implementation, Planning and allocating resources;
Organization structure and design; Budgets and support system commitment; culture
and leadership. Strategy evaluation and control.

4. ADVANCEDCOSTACCOUNTING




NatureandScopeofCostAccounting;Introduction,meaningofcostaccounting,scopeofcost
accounting, objectives of cost accounting, advantages of cost accounting, financial
accounting Versus
costaccounting,limitationsofcostaccounting,generalprinciplesofcostaccounting,costsyst
emcharacteristics of an ideal cost system, installations of a cost system Cost Terms and
Purposes; Cost ingeneral, cost objectives, cost system, cost behavior pattern, variable
cost and fixed cost, shut down cost,averagecost, total cost, product cost,period
cost,product cost, fringe cost, Classification of Cost; Preparation of Statement of Cost,
Collection of cost for Tenders or Quotations, cost accounting standards

Inventory Planning, Control and Costing: Techniques of Inventory Control; Level
Setting, EconomicOrder Quantity, Just-in-Time Inventory System, ABC Analysis,
VED Analysis and Perpetual InventorySystem,Methods of Valuing Materiallssues,

AccountingforPay-
Roll:MethodsofWagePaymentandincentivePlans.OverheadsAllocation,Apportionment,
Re-apportionment, and Absorption

ReconciliationofCostandFinancial Accounts;NeedforReconciliation,Reasonsfordisagree
mentbetweenthe profits disclosed by financialaccounts and cost accounts,

Service or Operating Costing; Transport Costing, Hospital Costing, Hotel Costing and
PowerhouseCosting.Contract Costing: Recording ofCostvalueand profit ofcontract,

ProcessCosting:FeaturesofProcessCosting,ApplicationofProcessCosting,ElementsofPr
oductionCost,Process Losses, Inter-process Profits,
StandardCostingandVarianceAnalysis:MeaningofStandardCosting,Preliminariestothec
ostofStandardcost, Analysis of Material, Labor,Overheads and Sales Variance

5. INTERNATIONALFINANCIALMANAGEMENTANDPOLICY

Significance and contemporary issues in InternationalFinancial Management. Cross-
border investment decisions — concept and types, cross-bordermergersandacquisitions,
Valuationtechniques—NetPresentVValueModeland AdjustedNet Present Value
Model.Risks in cross-border investmentdecisions,
ForeignDirectinvestment:Concept, Types, Theories,Significance, Limitations,FDItrendsa
ndPolicyinindia,

International Trade and Policy:Trade and Development, Significance of International
Trade, Theories of International Trade - including gravity model theory. Free trade Vs.
Protection. Trade barriersandnon-tradebarriers and theirimplications.
India’sTradePolicy, Balance of trade and balance of payment- Concepts, Components
of balance of payment;disequilibriumandremedial steps

RegionalEconomiclintegration:ConceptandRationaleLevelsofregionaleconomicintegrati
on- free trade, customs union, economic union, common market, political union. Trade
creationand trade diversion effects. Regionalism versus Multilateralism. India’s trade
and economic relations withSAARC,BIMSTEC, ASEAN, EU, GCC and BRICS,

Foreign Exchange and Terms of Trade:Foreign Exchange Market — Functions,
InternationalPayment, Transactions in theforeign exchangemarket, Exchangecontrol
objectives, Exchange ratesystems.Convertibilityofrupee.Devaluation-
Approaches,SignificanceandDevaluationofindianrupee, TermsofTrade-
Concepts,Measurement,ImportanceandLimitations



CurrencyDerivatives:CurrencyForwardMarket,CurrencyFutureMarket,CurrencyOption
sMarket,Currency Call Options, CurrencyPut Options and FinancialSwaps

6. EINANCIALINSTITUTIONSANDMARKETS

Introductory: Nature and role of financial system — Financial System and financial
markets. An economicanalysisof financial system in India, Indian financial system — A
critical analysis

Financial Markets: Money and capital markets. Money market Instruments: Call
money, treasury bills, certificates of deposits, commercial bills, trade bills, etc. Capital
market: Government securities market, Industrial security market role of SEBI — and
overview; Recent developments National Depository Securities Ltd. (NDSL), Market-
Makers,

Money Market Institutions: Central bank: Functions and its role in money creation,
Commercial banks; Present structure, Introduction to International and Multinational
banking

Non-Banking Institutions: Concept, role of financial institutions, sources of funds,
Functions and types of non-banking financial institutions, Mutual Funds: The
evaluation of mutual funds, regulation of mutual funds (with special reference to SEBI
guidelines), Performance evaluation, Design and marketing of mutual funds scheme;
Latest mutual fund schemes in India — An overview. Evaluating mutual funds

Merchant Banking: Concept, function, growth, government policy regarding Merchant
banking business and future of merchant banking in India, Changing Role of Financial
Institutions: Role of banking, financial sector reforms, financial and promotional role
of financial institutions, universal banking; concept and consequences.

7. E-COMMERCE AND DIGITALMARKETING

Introduction to Digital Marketing:Evolution of digital Marketing, Traditional vs
Digital
Marketing,DigitalMarketingChannels,DigitalMarketingPlan,DigitalMarketingStrategy,
DigitalMarketing Applicationand Benefits, Digital Marketing in India

The Consumer and Digital Marketing: Consumer Behavior on the internet,Impact of
Digital Technologyon Consumer Behavior,Attributes of online buying behavior,
Marketing Intelligence from user’s onlinedataunderstandingconsumer demands, brand
building on the web

Social Media Marketing: Social Networking, Objectives of Social Media Strategy,
Building socialmedia strategy, Types of Social media marketing, Meta (Facebook)
marketing,  LinkedIn  marketing, Instagrammarketing, = YouTubeMarketing,
TwitterMarketing, EmergingPlatformsofdigitalmarketing:E-
mailmarketing,Mobilemarketing,VideoMarketing, Artificialintelligence,and virtual
Reality inDigitalMarketing

E-Commerce:Meaningofelectroniccommerce,businessapplicationsofe-
commerce,comparisonwith traditional commerce, Business Models in E-Commerce-e-
shops, e-procurement, e-auctions, value chain integrators,
informationbrokerage,telecommunication,collaborationplatforms,



etc.;Electronicpaymentsystem; E-Banking-Concept,operations,onlinefundtransfer-
IMPS, NEFT, RTGC,growth of credit cards versus UPI in India

8. BUSINESSTAXATION

Kautlia’sEconomicThoughtonBusinessTaxes, the modern perspective of taxation

ConceptsofGoodsandServicesTaxAct,2017.Provisions relating to the supply of goods
or services or both. Levy of Central GST (CGST), State GST(SGST),Union
TerritoryGST  (UTGST)andIntegrated GST  (IGST), ExemptionsofGoodsand
Servicesfromtax. Provisionsrelatingtothe PlaceandTimeof supplyofGoodsandServices,
Parameters for determining the value of supply of Goods and Services Tax. Reverse
charges mechanism

RegistrationunderGST:Personsliabletogetregistered, CompulsoryRegistration,Registrati
onProcedure,ReverseChargeMechanism

CompositionSchemeandassessmentundercompositionscheme;Zerorated supply;
Exemption from GST, GSTtax rate, Input Tax Credit (ITC), Eligibility and conditions
for taking Input Tax Credit, Apportionment of ITC andBlocked Credit

Various Documents under GST- Tax Invoice, Bill for Supply, Debit Note, Credit
Note,PaymentVoucher, Receipt Voucher, E-way bill, HSN CodeandSAC Code

Assessment and Administration of GST - Types of GST Returns, Types of Assessment
& AssessmentProcedures, Role and Functions of GST Council, Tax Authorities, and
their powers

Tax deduction atSource& Tax Collectionat Source, Refundof Tax

9. STOCKMARKETOPERATIONS

Security Markets: Primary and secondary market; Primary market — its role and
functions; Methods ofselling securities in the primary market; New financial
instruments; SEBI guidelines for public issues

Stockexchanges; Listing of securities in stock exchanges; Trading mechanism —
screen-based trading; Internet-basedtrading, National Stock Exchange and Bombay
Stock Exchange —role, organization and management; Listingprocedure, accounting
records for buying/selling transactions

Nature of transactions — cash and forward; Settlement oftrades,Derivative Trading:
Future and options-concept, meaning and importance, Methods of trading; Valuationof
options

SharePricelndices:Needandimportance;Compilingofindexnumbersandinterpretation

Depository: Role and need; The Depositories Act, 1996; SEBI (Depositories and
Participants Regulation)1996;SEBI(CustodianofSecurities)Regulation1996; National
SecuritiesDepository Ltd.(NSDL),

Raisingfundsfrom InternationalMarkets:FITs,
Euroissues,ADR’s,GDR’sandFDI;SEBIguidelines.

10. ENTREPRENEURSHIPDEVELOPMENTANDPROJECTMANAGEMENT:-




Introduction: Concept of Entrepreneurship; Role of entrepreneurship in economic
development;

Factorsimpactingemergenceofentrepreneurship; Typesofentrepreneurs;Characteristicofs
uccessfulentrepreneurs

EntrepreneurshipDevelopmentandLeadership: Typesofstartups;Entrepreneurialtraining;
Entrepreneurship  Development Programs; Characteristics of entrepreneurial
leadership, Components ofentrepreneurialleadership

Identification of investment opportunities: Project ideas generation and screening.
Phases
inProjectManagement,Projectfeasibilitystudy,Appraisalcriteriaandprocess; Methodsofa
ppraisalundercertainty,uncertainty andrisk

Marketanddemandanalysis:Sourcesofinformation—
primaryandsecondary;Demandforecastingandmarketplanning;
Technicalanalysis:Materialsandinputs;Productiontechnology;Productmix;Plantlocation
andlayout;Selectionofplant and equipment,

Financialanalysis:Costofprojectandmeansoffinancing;Majorcostcomponents;Planningc
apitalstructure;Financing schemes offinancial institutions

Social cost benefit analysis: Meaning and methodology; L & M and UNIDO approach;
SCBA inindia

Projectimplementation:PERTandCPM.The
problemoftimeandcostoverrunProjectimplementationpracticesin India.Project
Review/control-Evaluation ofProject

11. SUPPLY CHAINMANAGEMENTANDLOGISTICS

Introduction: Evolution, importance, scope, concept of Supply Chain Management
(SCM) and tradelogistics; Supply chain management as a Management Philosophy;
Function of SCM, Value chain forsupply chain management

Design of SCM; Logistic activities — An overview, contribution of logistics atmacro
and micro levels; SCM and trade logistics; Logistics and competitive advantage;
Logistics
mix;Concept,spanandprocessofintegratedSCM;Differencebetweenlogisticsandsupply
chainmanagement,demandmanagement

Forecasting-Need,quantitativeandqualitativemethods,Selectingthe appropriate
forecasting technique; Functional applications — HR, marketing, operations, finance,
IT

Logisticsorganization -Logistics in different industries, Behavioral Issues in Supply
Chain  Management: Role  of  relationship  marketing in  SCM;
Managingrelationshipswithsuppliersandcustomers;Captivebuyersandsuppliers;Strateg
icpartnerships;Supplier-retailercollaboration and alliances, Focus Areas of Logistics
and Supply Chain Management: Product development process and SCM,purchasing
cycle, types of purchases, JIT purchasing, strategic role of purchasing in the supply
chain andtotalcustomersatisfaction;Purchasingvs.procurement,procurementstrategies;

Transportation:Introduction, objectives, different modes of transportation, importance
of effective transportation



system;Warehousingandinventorymanagement:Reasonsforwarehousing,warehousing
evaluationandrequirements, warehousing location strategies

Inventory- Introduction, objectives, concept of
inventory,typesofinventory,conceptofinventorymanagement,importanceofinventorym

anagement,objectivesofinventorymanagement,differenttypesofinventorycosts,invento

rymanagementprinciplesandapproaches

Logistical packaging:Introduction,objectives, concept of logistical packaging, types
ofpackagingmaterial, packaging costs

PerformanceMeasurement:Frameworkofperformanceindicators,methodsofperformanc
emeasurement,andthebalancedscorecardapproach,benchmarking,supplychainmetrics(
KPIs),performancemeasurement and continuous improvement,

Trends and Challenges in Logistics and Supply Chain Management: Third-party and
fourth-party logisticoutsourcing- Challenges and future directions; Reverse logistics;
Bullwhip effect; Push-based and pull-based systems; Green supply chain
management; E-Commerce logistics: Requirements of Logistics in e-commerce,EDI,
barcoding, RFID;Re-engineering thesupply chain-Futuredirections.

OR

STRATEGICHUMANRESOURCEMANAGEMENT

Introduction: Evolution of Strategic Human Resource Management (SHRM); HR,
SHRM & CorporateStrategy; Challenges in SHRM

Resource-based view of a firm; Investment perspective of SHRM; HRarchitecture;HR
competencies, HR Strategies: Importance of HR in strategy formulation, Strategic
approach to HR functions (planning,acquisition,training,development,reward
andcompensation);Managingworkforcediversity

SHRM in Practice: - Identifying strategic positions; Managing employee relations -
Unions and strategiccollectivebargaining;Strategicchange,RestructuringandSHRM

Employeeengagementandwell-being;Matching culture withstrategy; Behavioralissues
instrategy implementation, SHRM and Business Performance: SHRM for competitive
advantage

High-performance work systemsand SHRM, HRM and firm performance

Evaluating SHRM effectiveness, HRM and customer outcomes,HRmetrics; HC
bridgeFramework model, Trends and Issues in SHRM: HR implications of mergers
and acquisitions

Outsourcing and its
HRimplications;Humanresourcestrategyininternationalcontext;HRMindevelopingcount
ries; Technologyand HRM, Corporate Ethics, Values and SHRM; Futureof SHRM.

OR

SECURITYANALYSIS &PORTFOLIO MANAGEMENT

Scanning the Investment environment, investment alternatives and risk-return trade-
off; Types, sources and measurements of returns and risks; Diversification and
Hedging; Socially responsible investing, including ethical issues, behavioral finance

Understanding Fixed-income securities, bond markets, and valuation of bonds,



including  various models of valuation, Tax  savingschemesinindia,
Fundamental Analysis, Technical AnalysisandEfficientMarketHypothesis

PortfolioAnalysis: estimatingthe rate of return and standard deviation of the
portfolio.Effectofcombiningthesecurities,Markowitz Risk-return optimization,
PortfolioPerformanceEvaluation: Measureofreturn,risk-
adjustedmeasuresofreturn,markettiming,evaluationcriteriaandprocedures. InvestmentPo
liciesof Individuals

Portfolio total risk, portfolio market risk and unique risk, SimpleSharpe’soptimization
solution, Capital Market Theory: Capitalmarketline,securitymarketline,risk-
freelendingandborrowings, portfolio performance evaluation, Capital Asset Pricing
Model and related extensions

Factor Models: Arbitrage pricing theory, two-factor and multi-factor models, Principle
of arbitrage, arbitrage portfolios, Financial derivative: features and pricing of financial
derivatives

12. ADVANCEDFINANCIALMANAGEMENTANDPOLICY

CapitalStructureTheoryandPolicy:Concept,Meaning,Importance, DeterminantsofCapita
Istructure,Optimum Capital Structure, Theoriesofcapital structure,
FinancialStatementAnalysis-
ComparativeStatementAnalysis,CommonSizeStatementAnalysis, TrendAnalysis, Ratio
Analysis. FinancialandOperating Leverages,

CorporateRestructuringandPolicy:Concept,Meaning,Objectives, TechniquesofCorporat
erestructuring. Mergers and Takeovers: Types, Objectives, Legal and Procedural
Aspect of Mergers andTakeovers, valuation and financing Mergers and Takeovers, An
overview of Mergers and Takeovers inindia,
FinancialRestructuring:Meaning,Objectives,StepsinFinancialRestructuring,Reorganizat
ionofCapital,Buy-back of shares. Financial Management of SickUnit

Cost of Capital:Meaning, significance, Computation of Cost of Capital including
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